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Market and Customer Trends

With 90% of the buying decisions involving internet research’, the internet is
drastically changing how scientists research and purchase products.

Labcompare’s online market is expanding and so
are our interactions with lab professionals globally.

With the continuing evolution online, reach and connect with more customers early in
their buying journey.

*  Wider Global Reach

- Tailor your campaign to a large global audience, but also specific reach to select
lab professionals in a particular application or research interest.

* Diversification

- Achieve aricher level of interaction as your targeted audience is choosing how
they wish to receive and explore your solutions in this digital age (e.g. email,
articles, videos, etc.); they are taking active initiative in seeking out your brand
or product!

* Measurable Outcomes and ROI

- Digital campaigns collect data and track results allowing you to see what is
working and what isn't in real-time; fine-tune and adapt your campaigns to
achieve your goals.

Marketing Channels Geared to ROI

Lead generation
Online advertising
Email marketing
Content Marketing
Content Hubs
Webinars

Video

Mobile advertising

Source: “The Technology Imperative: How Scientists Learn About & Acquire Appropriate R&D Tools and Services”; Martin Akel & Associates

labcompare
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Labcompare’s Mission

To provide scientists and lab professionals with tools and resources to help
them make more informed purchasing decisions.

Labcompare connects tool providers with an audience directly engaged in the buying process. Enabling product discovery and
technology education, side-by-side product comparisons, and quotations requests for manufacturers.

Articles
el Comprehensive content
on the latest technologies

Product Directory
Marketplace of instrumentation
and lab products

Product Comparisons .
Compare products
side-by-side across

key specifications

Videos
Videos that
' foster learning

Email Alerts
Newsletters and
partner updates
delivered directly

Product Reviews
In-depth, unbiased |
product reviews

Quotation Requests " Laboratory Intelligence
Contact information Content Hubs
from ready-to-purchase Dedicated microsites with various
lab professionals content targeted to key applications

.

Our programs generate leads for sales teams and drive traffic to our partner sites.

lchompOf e labcompare.com | sales@labcompare.com




Labcompare Sale-Ready Audience

Labcompare’s 1 Million Annual Unique Visitors are Buyers
that are Open to Learning About New Vendors and Products

[1

99%

Find it valuable to have the full range
of Labcompare resources to use in
the exploration/decision process

70%

Are open to comparing options within
specific product category and learning about

alternative products and equipment

=

S

o O

96%

Take action to move forward in
their buying journey based on their
engagement with Labcompare

e DS

"

68%

Are open to learning about vendors
they may not have considered

Source: “The Technology Imperative: How Scientists Learn About & Acquire Appropriate R&D Tools and Services”; Martin Akel & Associates

labcompare
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Demographics

Labcompare attracts an audience that is actively involved in multiple
disciplines that span the entire global laboratory marketplace.
Turn our audience into your customers.

Place of Employment

ACADEMIC RESEARCH

982,871
Unique
Visitors

CLINICAL DIAGNOSTICS LAB
MEDICAL/HOSPITAL

» ]
) |
8%
GOVERNMENT

BIOTECHNOLOGY/PHARMACEUTICAL

PRIVATE INDUSTRY

OTHER

............................................................................................................................................ Data Source: Labcompare July 2018 - July 2019

Position/Title
LABORATORY DIRECTOR

/MANAGER/SUPERVISOR 18% RESEARCH SCIENTIST

LABORATORY TECHNICIAN h
OTHER
Indluding: Technical Dir/Mngr/Supv
Unspecified Office Admin
Research Dir/ Pl Physician (MD)

0 QA/QCDir/Mngr/Supv (linical Diagnostics Professional

3% R&D Dir/Mngr/Supv Safety Dir/Mngr/Supv

Engineering Dit/Mngr/Supv Point-of-Care Professional

lchomefe labcompare.com | sales@labcompare.com | 5

UNIVERSITY PROFESSOR/FACULTY ‘\

ENGINEER
4%
PURCHASING DIR/MNGR/SUPV 3%

PHYSICIAN/MEDICAL PROFESSIONAL
GRADUATE STUDENT




Demographics
Global Audience

20%

Il NORTH AMERICA [l EUROPE ASIA & SOUTH EAST ASIA REST OF WORLD (15%)

.......................................................................................................................................... Data Source: Labcompare July 2018 - July 2019

Purchase-Ready Audience

Labcompare’s marketplace generates super high quality leads converting to sales at
a rate of 10%; best in the science industry!

Lead Purchase Timeframe

Industry Leading B2B Site for Leads:

Labcompare reaches the people in
the industry you want to see your

B IMMEDIATELY products and product applications.
W WITHIN 1 MONTH

B WITHIN 3 MONTHS

WITHIN 6 MONTHS
WITHIN 1 YEAR

lchompOfe labcompare.com | sales@labcompare.com




Audience Engagement

Labcompare attracts and engages an active audience of laboratory science
professionals searching for the latest applications and new products,
services, and technologies they need to purchase for their laboratory.

Labcompare Visitors Typically...
Spend = Visit O Conduct
6 minutes 2 Pages over 340,000
per visit per visit / product searches

Annual Engagement

U
;r;ﬁggll\?::s 2,156,612 Over 13,700
page views
product leads
M1.2% - N6.8% L

Average Monthly Statistics

(o) Over 179,000 page views Over 91,000 total visits
™2.3% .‘ MN7.4%

Opt-in Subscribers

J Over 37,000 opt-in eBlast subscribers “ Over 48,000 eNewsletter subscribers

Data Sources:

Omniture Analytics: July 2018 - July 2019
Labcompare Lead Data: July 2018 - July 2019
Campaign Monitor July 2018

lchompOf e labcompare.com | sales@labcompare.com | 7




Labcompare’s Growing Audience

Traffic Growth

Labcompare website traffic continues to see significant and consistent growth across Page Views, Visits, and Unique Visitors. A
trusted online resource for lab professionals, Labcompare continues on the upswing in growth year over year.

At mid-year 2019, our measurements project a continued growth pattern, especially after the relaunch of the Labcompare website
in June, which yielded 50% increase in visitors a month after the new website relaunch.

Labcompare’s increasing traffic increases the number of potential
customers you can reach!

5 = _ American Laboratory
labcompare labcompare labcompare
PAGE VIEWS VISITS UNIQUE VISITORS

Labcompare’s website and digital offerings provide
you with powerful tools to get your message across
to the people you want to reach most.

. A . . . UNIQUE VISITORS
This is a significant opportunity to capture valuable leads and sales from our increasing °

number of motivated buyers looking for products and solutions similar to yours!

Take advantage and don't miss out on this significant growth
trend so you don't lose brand and product awareness!

lchompOfe labcompare.com | sales@labcompare.com | 8




Impact Each Stage of the Buying Journey

Labcompare impacts users during all stages of the product adoption process
from awareness to lead generation - something no other media brand can
offer. Drive awareness through sales-ready lead generation.

The most comprehensive selection of marketing solutions available to
customize, target, and capture the right audience for you and boost your ROI.

s

Application Notes

EXPLORATION

oo

Product Directory

FINAL DECISION

Technical Articles
PURCHASE

Industry News Display Ads

Print Advertising eNewsletters

Request a Quote
Clickthrough

Custom Content

Email Blasts Featured Products

Interactive Videos

Content Hubs

Product Reviews
Webinars

Content Marketing

eBooks

Infographics

LOW CONVERSION RATE HIGH

Labcompare’s marketplace is continuing to generate superb high-quality
guotation request leads converting to sales at a rate of 10%!

lobcompafe labcompare.com | sales@labcompare.com | 9




Branding & Lead Generation Demand

Labcompare will help you best utilize our content and media channels
to ensure you gain maximum exposure and response.

A multi-channel strategy is the right choice with Labcompare. Present your information using multiple types of media to educate,

increase awareness, gain credibility, and land the sale!

Top Labcompare Content Used by Labcompare Audience'

| 95% :

Articles about technologies/

Product Comparisons Searches in the
product directory products

| 73% : 71%_..}

. 80%

New and innovative product Technical articles and Videos that help bring
application notes products to life
.::. 70%.; : ............................................................................................................

“Unlike print advertising, the ability to compare products at your fingertips,
Labcompare provides quality driven leads direct to your email. Definitely a great

return on your investment.”

Jotin D) Peters, Addistant me:y Directot,

eNewsletters with updates MiAire, he.

on technologies/products A,

1"The Technology Imperative: How Scientists Learn About & Acquire Appropriate R&D Tools and Services”; Martin Akel & Associates

labcompare.com | sales@labcompare.com | 10
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NuAire Microbiological CO2 Incubators from NuAire

Be the first to write a review!

NuAire Laboratory CO, Incubators deliver a higher level of performance for a =
dependable and reliabe controlled in-vitro environment for optimum tissue

cell culture growth. The chamber also provides an environment for the
storage and preservation of gametes and animal tissue cell cultures at near
body temperature. Advanced gas control systems create precise
environmental conditions for your protocols requiring hypoxic conditions.

Choose a Direct Heat or Water Jacketed model for a dependable
contamination free growth environment.

NuAire Direct Heat (Air Jacketed) CO,Incubators provide a stable in-vivo

growth model with heating elements located on all 6 sides of the chamber. "
High density RS insulation stabilizes the interior chamber temperature Direct Heat L‘”";‘g’gmcoz Incubator (NU-
bk ATt oot o AT

Read MoFe..

PRODUCT DETAILS COMPANY INFO  USER REVIEWS  FEATURED ARTICLES

Product Detail

Item NuAire Microbiological CO2 Incubators
Company NuAire
Price Get Quote

Catalog Number NU-5800/ NU-5810 / NU-5820 / NU-5830 / NU-5831 / NU-5840 / NU-5841

Temperature Range 5 °C to 55°C
145 °C (Dry) or 95 °C (Humidified) Sterilization Cycles

Exterior Dimensions Varies with model
Interior Dimensions Varies with model
Volume 188 0r 200 L
Convection Type Inquire

Quantity EA

€02 Measurement D|

Get Quote Now

€02 Range 0%

Please fill out the information below to request information on the products you selected. If you are already
registered, or have requested a quote before, login and this information will be filled out for you.

Add to Compare Lis]

See More Incubators an

Company Info Name* Selected Products

NuAire Microbiological
Company / Institution*

Type v CO2 Incubators
.=
7 ‘=
Job Title v °
_—
S
Address*
Be The First To Write A
Be the First to Write a R
Featured Articles United States V| | Select v
= Incub . .
'gg Ther: Email Address
AR explof
| — Work Phone Number *
Purchase Timeline * | o, chase Timeline v

Send information for all
the manufacturers in this
category?

v Click Here to Get Quote

By requesting this quote, you consent to Labcompare storing your email address and
contact information and transmitting your contact information to the supplier(s) you
selected. You will be presented with more options for how your information is used
on the next page.

labcompare

Product Listings

Sales-Ready Leads with
Unparalleled ROI

The Labcompare product listings program places
your company'’s products in the Labcompare Product
Directory, which is organized into easy-to-navigate
and easy-to-read categories that enable users to
quickly find and compare products side-by-side, with
a view of all specifications and product information.

Features:

+ Labcompare visitors are actively seeking products
to purchase. Qualified, sales-ready leads are
generated when the user clicks on the “Get Quote”
button.

+ Leads can be delivered daily, as they are received,
with full contact details and purchasing timeframe.

+ Leads can also be delivered through APl integration
to your CRM.

*+ Click-based consumabile listings receive supplier
page links to product pages on your company
website that generate sales-ready traffic

*  Monthly summary reports include product page
views and the number of leads generated.

labcompare.com | sales@labcompare.com 1




Featured Products

Filter | select Category v | | Select Company

- I
Date Published

Biotage® SPE Dry 96 Solvent Evaporator for Plates

Biotage, LLC Wednesday, September 11,2019

Biotage® SPE Dry 96 and SPE Dry 96 Dual Sample Concentrators are suitable for evaporation of
microplate samples across a broad range of formats. By delivering heated gas above and below
each well, SPE Dry 96 systems dry samples quickly maintaining tight temperature control at user
selected settings.... Read More

LabGard® ES (Energy Saver) Class II, Type A2 Biological Safety Cabinets

NuAire Tuesday, July 30,2019

NuAire Biological Safety Cabinets protect whats valuable providing personnel, product and/or
environmental protection when looking to obtain optimum control over product quality while
reducing the potential for exposure. Ergonomic Biosafety Cabinet design improves laboratory
safety practices and ... Read More

= Beatus Bottle Top Dispenser
‘_ Microlit Thursday, September 05, 2019

o Bottle top dispenser with dual mode re-circulation valve to prime the instrument without the loss
'y of reagent. High chemical compatibility and smooth dispensing. Accurate and jam-free dispensing

Featured Product Listings

LabGard® ES (Energy Saver) Class Il, Type A2
Biological Safety Cabinets from NuAire
Be the first to write a review!
— NuAire Biological Safety Cabinets protect whats valuable providing personnel,
“=—="__ productand/or environmental protection when looking to obtain optimum
- ,7 control over product quality while reducing the potential for exposure.
- Ergonomic Biosafety Cabinet design improves laboratory safety practices and
process accuracy.
The LabGard® ES NU-540 Class II, Type A2 Laminar Flow Biological Safety
Cabinet (LFBSC) is an effective primary engineering control in obtaining the

optimum product quality, while reducing the potential for exposure of both .
product and personnel to airborne biological or particulate chemical agents LabGard ES NU-540 Class Il, Type A2 Biological
in low to moderate risk-hazard research and drug preparation. The NU-540 Safety Cabinet
offers economical operation through the use of an ultra high efficiency motor
P mwirnion filbar 1ifn AmA mamalitRis cilieama fram canerectinm far lnmm I. = *j h

L PRODUCT DETAILS COMPANY INFO  USER REVIEWS  RELATED PRODUCTS
I | M Product Detail
Item LabGard® ES (Energy Saver) Class Il, Type A2 Biological Safety Cabinets

- Company NuAire
o

Catalog Number NU-540/NU-543
Exterior Dimensions Varies with model
Interior Dimensions Varies with model
Class/Type Class Il, Type A2

Air Inflow Rate 105 fpm

e
1]

Size(s) 3,4,50r6 ft.

Recirculated/Exhausted Air 70% / 30%

Tip Size (Output) Recirculating

Lighting Fluorescent
Voltage 115Vor230V
Depth 23.75in
Quantity EA

Add to Compare List

Product Specific Information

See More Biological Safety Cabinet (Biosafety Cabinet)

Company Info
NuAire

2100 Fernbrook Lane N
Plymouth, MN 55447
United States

Phone: +1 800-328-3352
Email: nuaire@nuaire.com
Company Profile

Website: www.nuaire.com
mrm "M

Item Catalog Number
LabGard ES (Energy Saver) NU-540 Class I, Type A2 Biological Safety Cabinet NU-540
LabGard ES (Energy Saver) NU-543 Class I, Type A2 Biological Safety Cabinet NU-543

Get Quote

labcompare

Labcompare’s Featured Products program ensures
that our audience becomes aware of and engages
with your most important products at many
touchpoints throughout their buying journey and
can generate sales-ready leads.

Featured Products are a proven way to generate
additional exposure for a new product launch or
showcase existing products.

The program utilizes a wide range of Labcompare
channels for maximum visibility.

Features:

+ Sponsored product status (highlighted at the
top of a category page) in Labcompare's product
directory for 12 months

+ Rotation within Labcompare’s newly expanded
homepage carousel for 3 months

+ Up to five images or hosted videos can be
included with product listing

* Inclusion in a dedicated Featured Product
section for 12 months

* Inclusion in one related Labcompare article and
one related Labcompare eNewsletter

labcompare.com | sales@labcompare.com 12
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Forensics Newsletter

DVERTISEME! View Online »

3 Key Developments
in Atomic Force
Microscopy

‘This webinar will highlight 3
novel developments in
Atomic Force Microscope
(AFM) technology and
instrumentation. Learn more.

Industry News

Wearable Device Delivers Naloxone to Reverse Effects of Drug....

In Air Plasma-Induced Lumi Benefits Artwork Preservation ...
Atomi ion X-ray Mapping Promises Stronger, Lighter-Weight...
Study Explores Influence of iffusion on

Enameled Glass Beer and Wine Bottles Contain Toxic Elements That ...

Featured Articles

labcompare

Laboratory Instrumentation Newsletter

DVERTISEMEN View Online »

Guide to Boosting
Benchtop Efficiency
with Automation
Pipetting liquids is a key task in
most life science labs. Even a
relatively inexpensive liquid-
handiing robot that fits on a
benchtop can increase
throughput and reproducibility
in a wide range of processes.
Leam which applications are
best suited for automation and

features to look forina ...
Learn more

Simple Blood Test Measures Alzheimer’s Protein Amyloid Beta to ...
Wearable Device Delivers Naloxone to Reverse Effects of Drug ...
Atomit lion X-ray Mapping Promises Stronger, Lighter-Weight...

Less-Energy-Intensive Chemical lion Relies on Hybrid ...

Featured Articles

Cutting Down Contamination in
Incubators

Keeping to a process helps to maintain the desired
environment for growing cells in cuiture.

Learn more

The Safety and Value of Polypropylene
Fume Hoods and Casework in an
Upgraded Testing Laboratory that
Utilizes Corrosive Chemicals

To meet a lab's needs, an architectural firm worked
with the client to understand their challenges,
which resulted in the recommendation for
polypropylene casework, accessories, and fume
hoods that would provide years of reliable,
corrosion-resistant... . Learn more

labcompare

eNewsletter Sponsorship

With over 48,000 unique subscribers, Labcompare’s
eNewsletters are a great way to position your brand in front
of a highly engaged, targeted audience. Labcompare offers
X different targeted eNewsletter topics to help pinpoint your
audience.

Labcompare eNewsletter sponsorships offer an opportunity
to promote a product, service, or content to newsletter
subscribers.

Features:

+ Sponsorship is text-based to ensure high impact and
engagement and includes a headline; up to 30 words of
text, one image, and a click-through link.

+ Multiple sponsorship positions available.
- Primary Sponsorship Image (300x250 pixels)
- Secondary Sponsorship Image (187x140 pixels)

+ Reports sent one week after deployment including total
sent, views, total clicks, and CTR.

14 Targeted eNewsletter Topics:

Cannabis
Diagnostics
Environmental
Food-Beverage
Forensics
Life Science
Laboratory Instrumentation News
Materials Testing & Research
Microscopy
Petrochemicals
Pharmaceutical
Point of Care
Separation Science
Spectroscopy

*Subscriber numbers as of July 2019

labcompare.com | sales@labcompare.com




eBlasts

A permission-based marketing option, eBlasts are targeted
email messages that provide a cost-effective and value-rich
[ opportunity to promote your seminars, webinars, product
demonstrations, and other news and events to a list targeted
by recipient title, facility, area of work, discipline, geography,

and more.

Shimadzu delivers a full line of analytical instrumentation, from AA, ICP-MS, GC,

and FTIR to UHPLC, LC-MS/MS, GC-MS/MS, and UV-Vis, to meet all your forensic 1, H H H H H
science needs. Whether you work with illicit drugs, seized materials, criminalistics, I—a bco m pa re S a u d | e n Ce |S a Ct'Ve |y e nga ged N Sea rC h | ng
trace or toxicology, Shimadzu can deliver the high-quality solutions and the expert

support that you need for continued success.

e for laboratory products to purchase, providing you with an

Visit Ihle furen'sms portion of our web site to learn about
our solutions for: . . . P
Forancio Todco et audience that has the authority to make purchasing decisions

< Spons Dopng ]

« Trace Evidence Detection o] and bu dgets tob uy.

« Controlled Substances

Here you'll find a Resource Library with featured . . o
applications, multile &-b00ks, and a Forensics + All of our subscribers are opt-in and have specified that
Application Guidebook showcasing solutions across a

variety of instrument techniques, including LC-MS/MS,

GO-MSIMS, HPLC, GC, elemental and molecular they would like to receive messages from our partners.

spectroscopy.

Shimadzu'’s instruments offer superior sensitivity and analytical precision to provide

the consistent, accurate results that are critical to your lab. Thls makES our |IStS hlgh'performlng |n terms Of Open rate
o b and CTR.

7102 Riverwood Drive
Columbia, MD 21046

i L - «  We offer the ability for you to target, as you can select from

—— 42 research interests. Enhanced targeting available for an
P ———— additional fee.

This information is being brought to you becauss you are a subscriber to Labcompare
Manage your Subscription | Unsubscribe | Contact Us.

labcompare +  We offer expert support and optimization advice to ensure
Tmmmm———— your eBlast receives the maximum possible open rates as
well as CTR.
Features:
+ In-depth targeting capabilities by research interest,
+ Cannabis Testing + Materials Testing * Free optimized email templates are available, should your
and Analysis & Research resources be limited.
+ Chemistry + Optics Image + Custom template design and translation services offered
; ; Analysis/Micr .
+ Diagnostics alysisrviicroscopy * Report sent one week after deployment includes;
- Drug Discovery/ * Petrochemicals Complete this form to request a quote total sent, clicks,
Clinical Trials + Pharmaceutical total opens, CTR, and open rate
* Environmental + Point of Care
* Food-Beverage + Separation Science/
i Chromatography

+ Life Science * Spectroscopy

* Mass Spectrometry

lchompOfe labcompare.com | sales@labcompare.com | 14




PRODUCTS APPLICATIONS ARTICLES VIDEOS WRITEAREVIEW | MORE

lobcompafe WELCOME GUEST SIGNIN REGISTER ~SUBSCRIBE ENEWSLETTERS  SUBMIT REVIEW

FUSEFILM £ 1F1LM Wako Chemicals U.S.A. Corporation

Click to See the New Online Catalog

FEATURED ARTICLES

Mass Spectrometric Detection for the
Masses

The LOMSD iQ

cuaw
Testing:

Time/ins

LAB INTELLIGENCE

View Lab Intelligence

USER REVIEWS

Small but Powerful Workhorse

8192019 Natasha Mur

The Infinty dor

[r—— T

iy
B ss019
Ac200M

iners with full 2
rinse the liners with UPW and dry them with hot air .. Read Review

View All Product Reviews

BROWSE LABORATORY EQUIPMENT AND SUPPLIES LEADERBOARD SUBMIT A REVIEW

Watch Video: Industrial Grade
Knife Mill PULVERISETTE 11

FOR WORKING SAFELY IN THE
LABORATORY WITH YOUR NUAIRE
BIOSAFETY CABINET

,& VIEW INFOGRAPHIC

Practic s for laboratory scientists. Stay up-to-date information about applications and products for the lab.

About Labcompare
AboutUs
CompareNetworks
ContactUs Ciical Disgnostics
o Meet the ditors Environmental Testing
press Room Food Testing
Privacy Polcy Forensic Lab
Request Deleton of ersonal Data [ —

Disclaimer Pharmaceutical Lab

View Media Kit Resource Center

labcompare

site Map
Products

Artices

Videos

Featured Products
Events

News

Submita Review

Subscribe eNewsletters

Display Ads

Display ads can lead to higher click-throughs, better
branding, and increased interaction with your brand and
its products. Your online ads are well-positioned for high
visibility on Labcompare.

Display ads appear throughout Labcompare and are sold
on an impression basis.

Targeting by geography and selected pages are available
for an additional cost.

Features:

+ Standard IAB sizes are offered:
- Leaderboard (728 x 90 pixels)
- Medium Rectangle (300 x 250 pixels)
- Wide Skyscraper (160 x 600 pixels)

+ Staticimage and HTMLS5 formats are
all supported

+ Initial load size up to 50kb max
+ Total file size up to TOMB max

* Reports, generated upon completion of ad campaign,
include number of impressions and number of clicks

labcompare.com | sales@labcompare.com | 15




Remarketing Program

The Remarketing Program allows you to show
display ads to Labcompare visitors across a vast
Looking for Reproducibility « . . .

,,:3 Hf&:iﬁﬂcﬁp 1 i network of internal sites as they browse on either

desktop or mobile devices.

« Remarketing allows you to expand the
reach of your display advertisements

Positive displacement |

| coul e e answer. | ) beyond the Labcompare site using the

Google Ad Network

+ Helps to increase awareness and engagement
with your brand

Features

* Minimum 25,000 impression per campaign

Three Earth-like planets [ISG_—_r5"s + Creative can be swapped once per month for

[ 25 campaigns running longer than a month

+ Select from multiple ad sizes; maximum three
sizes are included

* Monthly report with the following metrics is
included: number of impressions and number
of clicks

lchompOfe labcompare.com | sales@labcompare.com | 16
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OPTIMIZING WORKELO

&

ABOUT LAB INTELLIGENCE

Article New Article
Article Article
Video

Review Review

lobcompare

ERGONOMICS WORKFLOW SAFETY

\

a

> Aricles > Festured Anices > Cutting Down Contamination i Incubators

Cutting Down Contamination in Incubators

Thursday, August 1,2019 | Mike May

Anyone with much experience in culturing cells knows something about contamination,
usually from personal experience. For the lucky scientists, the contamination only impacted
a few plates, but it can also take over an entire incubator. Sticking to a set of rules in using
an incubator, though, reduces the odds of ending up with a contaminated one.

It's easy to get a feel for the scope of the problem by searching online for incubator and
decontamination. In a Google search on July 5, 2019, that combination of words returned
more than 170,000 hits, including nearly 5,500 videos, Features in incubators—from HEPA
filters and easy-to-clean surfaces to decontamination cycles—also indicate the challenge.
But here's the thing: One misstep by a scientist can make it easy for an unwanted
microorganism to outsmart the most clever features and gadgets designed to keep bugs out
of cultures.

To get some top tips on keeping an incubator clean, we talked with Alison Killilea, scientific
facilities manager in the department of cellular and molecular biology at the University of
California, Berkeley.

Pro tips

“We are a facility,” Killilea explains. “So we work much differently than most labs—we are
very uniform in what we do and how we train.” She adds, “We don't use antibiotics and
rarely see contamination.”

Even the most careful training, though, cannot eliminate all risk of contamination. “On the

occasion when we do see it's usually yeast,” Killilea says. “I think it typicall

New Article

Article

Review

WELCOME GUEST EN SIGNIN  REGISTER

MAINTENANCE

>

)iy gt

‘\ 3)
Application Note: Continuous Microbial
Air Monitoring In Clean Rooms
Domnosdow

FEATURED PRODUCTS

\’—’-‘

NuAire Microbiological C02
Incubators

NuAire Laboratory CO2 Incubators
deliver a higher level of performance
for a dependable and reliable controlled
in-vitro environment for optimum...

labcompare

Lab Intelligence

Labcompare’s Lab Intelligence is a forward-thinking
content hub that connects with readers in a targeted and
interactive format.

By aggregating relevant content into an informational
portal, Lab Intelligence Content Hubs helps scientists keep
up with the latest technological advances and the newest
discoveries that zero-in on topics of interest to those
working in labs across industry, government and other
organizations.

In addition to positioning your company as a thought leader,
Lab Intelligence sponsorship provides extensive branding
and lead generation opportunities throughout the 6-month
and 12-month sponsorship periods. Maximize your
company’s sponsorship and content creation investment
by associating your content and products within the Lab
Intelligence content hub.

Features:

+ Exclusive sponsorship can run 6 or 12 months and
offers prominent branding and recognition through an
extensive promotional program.

« Contactinfo for all registrants and content downloads
are shared with the sponsor.

+ Two Native Advertising content placement slots are
made available to the sponsor each month.

* Includes a dedicated Sponsor Showcase that includes
related articles, videos, products, webinars, and
application notes from the sponsor.

+ Monthly reporting includes registration and content
download leads, content engagement metrics, and
opens/impressions and metrics from promotional
efforts

labcompare.com | sales@labcompare.com 17




Content Marketing

The Labcompare Content Marketing Lead Generation
program helps support your marketing efforts by

DEFEND YOUR RESULTS FROM REPRODUCIBILITY ERRORS

o srrig s prsces T —— targeting your desired audience in the awareness
number of drugs that make it to market. In recent years, the enormous burden of irreproducible data ard its

phase. This effective tool will help you attract, acquire,
and engage your audience by honing in on the issues

impact on R&D have come to light, as evidenced by the figures below:

$71.4 $28.2 .
that are important to them.

Content will be hosted on our site and marketed

US on pharma

through our network to generate leads, which will

. 10 WAYS result in profitable customer opportunities for
impertancsof proper NANOTECHNOLOGY IS BEING USED TODAY . . . .
nurturing your prospects in the buying journey.

Nanomaterials research s attracting more and more attention within the field of nanotechnology as a means of
probing materials on the nanoscale. The International Organization for Standardization (ISO) defines a
nanomaterial as: “[a] material with any external dimension in the nanoscale [that is, ranging in length from

approximately 1 to 100 nm] or having internal structure or surface structure in the nanoscale.”" Their small size
is one of the most valuable features of nanomaterials, as it facilitates their use in a wide variety of applications.
Some current uses of nanomaterials and other applications of nanotechnology are described below.

Cconsu Features:

Choosing the right consumal
reproducibilty. For example,

-

. FOOD SAFETY:
low retention and minimal H H H H 1
e Nanometsriat ar begianing o figurs prominendy Inth ares of food sefer. « Editorial expertise a nd integrity
Apansed e T D T T T EA A T
: ¢ great potential for novel antimicrobial agents for the food and food-related
can also IneRgy industries. The use of nano-antimicrobial agents added directly to foods or through

i e + Accomplished design team

multiforme was sble to cross the blood-brain barrier and successfully targeted
wmors in mice. In addition to reducing tumor size, the nanoparticies prevented

ﬁ o - DRUG DELIVERY: * Effective campaign management
remr o g * Production and design of 2 pieces of gated content

ENVIRONMENT . . . . o .
RS | e (e.g., comparison chart, timeline, infographic, list,

protective wear and asepic t
verting ma il Ongoing research on the use of nanomaterials for medical applications includes fU n fa cts an d mo r_e)
ond oot and o oA applying graphene nanoribbons for the repair of spinsl cord injuries, and ,

[

engineering materials that simulate the structure of human bone. The bioceramic
material hydroxyapatite has been used as a bone substitute in tissue engineering.*

Take measures to minimize
and reference material

* Lead form registration
4. ENVIRONMENTAL REMEDIATION:
? et oot ot ot N b et + Delivery of a minimum of 100 leads

sadvantages over conventional sorbents for the treatment of wastewater and the

production of ) Other pplications
this area are water reclamation and desalination

+ Marketing through our network—online, email,

@

The conversion of cellulose from natural resources such as wood pulp and corn
stalks is an initiative. C

. BIODEGRADABLE CELLULOSIC MATERIALS: a social medi 4a, an d more

promising for 8 number of industries, such as food, healthcare, and electronics.

6. INFORMATION TECHNOLOGY AND

ELECTRONICS:

In the electronics and IT industries, nanotechnology has resulted in improved
data storage, larger memory capacity, and more energy-effiient electronic.
devices. Of note is the field of flexible electronics. Electronics comprised of

cellulosic nanomaterials and graphene are bendable and stretchable, allowing
them to be manipulated for use in “smart” products like wearsble sensors.

7. WEARABLE TECHNOLOGY: a
)

Conductive nanomaterials are novel substrates from which conductive fibers can be

made. Researchers have begun fabricating flexible conductive fibers for use in
wearable electronics by coating fibers in silver nanowires, further supporting the

benefits of nanotechnology.”

. INKS AND PRINTING MATERIALS:

1 A colorprining proces reporte b researchrs fom the MissouriUniversiy
H ofSience and Technology s s0-<aled -k’ method that ufzes
. thin slices of

y their pi P 3
P printing and h s security
marking and information storage.”*

@

ENERGY USAGE, CONVERSION, AND DISTRIBUTION:

‘The use of lighter-weight materials in automobiles, tribiological layers for mechanical “p
prts in machinery, and nanoporous thermal insulation materials in buildings all - -
contribute to energy savings. Solar cell efficiencies of >60% can be attained by using

nanostructures such as quantum dots and nanowires. Nanostructured electrodes could

increase the energy yield achieved by converting chemical energy via fuel cells.
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Videos

Tradeshow Videos

Videos engage viewers and drive traffic. Educate prospects
after the conference and throughout the year.

Product Brochure Videos

Product Brochure Videos are mini-commercials on your
offerings that can be leveraged and multipurposed towards
any marketing/sales needs. The video features a combination

of compelling graphics, music, and audio narration.

Il Pause ¥ email o share @ getcode = o) 45 MENU

Product Demos & Training

Demonstrate your products to prospects and customers

() Rapidstep” ECI Reagent through online videos. Sales and marketing can use them

Onestep 2 2 in presentations; scientists can view them independently
© Easy to use - -
® Chemiluminescent substrate ”. “ thrOUghOUt the yea r.
GE™ ECL™ Phus Plerce SuperSignal *
—~— . » HRP activates RapidStep™ . . .
. - substrate, emitting light
. © e Customer Profiles & Testimonials
JLScmndarvanlibow-NRPmyuyle
JL Customer Profile and Testimonial Videos showcase your
Primary antibody
products in action at a laboratory, or feature a customer

discussing your product at a conference. These videos allow

Il Pause ¥ cmail o share @ getcode W) 43 MENU scientists to see how others have benefitted from purchasing
your product.

Video Features:

Roche Prime Supply On-Site Shop « Production coordination * Turnaround time six weeks

o from start of project
« HD /light k
camera/lighting package including three rounds of

o What are the advantages of RPS? Bache) + Script development/storyboarding changes

Chapters Scientists: Increase Output

~— with client

W Tweet [0 Hike [0 & Transcript <> Embed [ Bookmark (=] Emai

Inrduston + Client owns the copyright

* Video editing, motion
graphics, sound design

What Is Roche Prime Supply On-
Site Shop?

+ Complete reporting
of views, clicks, and
+ Professional voiceover downloads

narration/recording

How Does RPS Work?

What Do Current Users Say
about RPS?

» Contact details of those

e e o airmans o * Optimized for online who downloaded your
and mobile devices poster, if gated option
Mo iformeten e + 6-12 months hosting on selected
global server network + 3D Animation services
+ Featured on Labcompare available at an additional
cost

video pages

+ Deliverables: . mov/.wmv/.mp4
copies and HTML embed code
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62 STANBIO

Webinars

The Value, Efficacy and Efficiency of B-Hydroxybutyrate

Presenter: Dr. James H. Nichols Posted: July 24,2012 o Tweet 1 Like | 2 & Transcript <> Embed [ Bookmark [ Email
D e —————
Chapters Case #1
13 y/o caucasian female (BMI 26.5 kg/m?)
Introduction No past Med Hx, Family Hx of type 1 diabetes
Sees PCP, 2 wk Hx polyuria, polydipsia, 20 Ib weight loss (couldn't get
Objectives enough to drink; waking up several times a night to urinate) R
* Capillary glucose 444 mg/dL (70 - 99 mg/dL) James H. Nichols
* Urinalysis Ketones 4+ PhD1 DABCC: FACB
She was transferred to ED: Professor of Pathology
. . Tutts University School of Medicine
Case #2 * pH 7.2 (7.33 - 7.43) Medical Director, Clinical Chemistry
= Serum glucose 478 mg/dl (70-99 mg/dL) Baystate Health, Springfield, MA
Case #3 = Bicarbonate 11 mmol/L (22 - 29 mmol/L)
= Anion Gap 33 (4 -17)
Ketone Bodies = [-HB 8.46 mmo/L (0 - 0.27 mmol/L)
* Sodium 137 mEq/L (133 - 145 mEq/L)
Diabetic Ketoacidosis = Corrected Sodium 141 mEq/L (for hyperglycemia)

Baystate rln Health
Absence of Insulin

On-Demand Webinars

The interactive functionality of online webinars provides
viewers with an in-depth look at a technology or process, and
allows scientists to toggle to pages of interest, submit queries
or to request a quote. These high-value, cost-effective
presentations include:

* Audio and/or video recording and editing up to 30 minutes
+ Custom-branded webinar interface

« HTML5 format that is mobile compatible

* Interactive chapters and search tool

« Prominent call-to-action buttons for lead generation

+ 12 months hosting on global server network

+ Featured on Labcompare video pages

+ Copyright owned by client

+ Deliverables: final URL and HTML embed code for
placement on webpages

* Turnaround time four weeks from start of project
including three rounds of changes

labcompare

On-Demand Webinars
Filmed at Conferences

Turn your conference presentations into enduring
online video content. We film at major industry
conferences. Converting your presentations to
On-Demand Webinars allows scientists to view
seminars and presentations online long after the
conference ends.

Live Webinars

Fully customizable, live web seminars may be used
for customer training, educating potential buyers
on your new products, hosting online classrooms,
or continuing education events. Labcompare Live
Webinars put you in front of a large audience
without the travel costs.
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Custom Video Solutions

3D Animation

3D animation is the ideal format for delivering a visually rich,
informative overview of your latest product. Take the viewer
on a tour inside your product, spin your product 360°, or
zoom in on a sample at the molecular level. Combining 3D
animation with voiceovers and commentary from technology
experts provides customers with a deep and detailed look at
your technology’s benefits.

o> 45 MENU

b BINDER Viral Video Commercials

Best conditions for your success. BINDER Home Page

KBF series: tabilty et Chamber S It's a video that spreads like a virus, as the link is emailed

Constant climate chambers

from scientist to scientist. By creating highly entertaining

Envir
for constant climatic conditions

videos aimed at your target audience, our viral videos help

your products literally market themselves as viewers forward

FDA, GMP and GLP, with respect o programming and documentation

requirements; WIh s large reserve capacity and many optional

them to their colleagues and friends. By embedding the video

on a page alongside more technical information about your

product and a link to request a quote, viral campaigns deliver
your product message and generate sales leads.

‘£ Agilent Technologies ‘A EETE=S M i C ro S i te

e s e T ety A Microsite is a webpage designed to educate buyers on

your new product or upcoming event through detailed

information, interactive video, and an easy form where
: they can request more information. Fully customizable to
meet any marketing needs, a Microsite will help you boost

awareness, drive sales leads and registrations,

and precisely measure ROl on your marketing spend.
RN = | U | O et

e g

s

Intormaton
e
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Research Services

the co-development or

an influence in,
any, please take 2 moment

n maker for, or have
products into your comp

|fyouared decisio
in-licencing of oral drug delivery

to parllcipale in this short survey.

m how @ company in the industry ensures thatitis
dustry |eaders.

ck will be used to infor
to you and other in

Your feedba
communioating clearly, and with relevance,
will be made to the cystic

nation of $50
tered into @ draw fora

To thank you for your pamcipation, ado
Fibrosis Foundation on your pehalf and you will be en

chance to win an jPad mini.

d take 15 minutes 10 complete

survey Rules

Su rveys

Leverage the breadth

custom surveys to speoc]icfli_caak:lcompare et |

e | B n assist you with creating and d i
o n and input into survey softw - o
ail blast design and deployment B

Prizes and prize administration

Basi
asic or custom reporting

labcompare
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Sales Enablement Solutions

N

o msmart

N

What Is iImnSMART:

* The Interactive Mobile Sales and Marketing Tool
(imSMART) is a mobile content management
system.

* imSMART is a tablet app and robust tracking
system.

+ Two versions are available — one for sales
organizations and one to engage customers.

Why Invest in ImSMART:

+ To learn more about imSMART, please visit
www.imsmartapp.com

Features:

+ Template-driven library of product collateral
easily accessible via tablet.

* Product collateral can include everything from
PDFs and videos, to ROI calculators and
interactive presentations.

« iImSMART also provides complete tracking
of app usage

labcompare

What Are Custom Mobile Applets:

* Our award-winning team can develop applets for
iPhone/iPad/Android to your exact specifications.

+ Examples include ROI calculators, product finders,
product search tools, interactive training modules
and presentations, and more

Why Invest in Custom
Mobile Applets:

+ Reach the ever expanding mobile market by
creating an app.

Features:

+ Complete creation of mobile applets

+ Ongoing maintenance and updates to mobile applets
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Advertising Rates

Media Channels Product Listing Directory

Custom Email Blast ($1,500 minimum drop) $0.40 per email Featured Product Listing $1,750
Multi-touch Email Blast $0.65 per email Product Listing with Lead Generation Custom Quote
Creative Services Custom Quote Pay Per Lead, Click, or Impression Custom Quote
Corporate Profile $1,500
eNewsletter Sponsorship ‘ Cost
Laboratory Instrumentation News - Primary Sponsor $2,500 Content Creatlon SerVICES
Laboratory Instrumentation News - Secondary Sponsor $1,500 Video ‘ Cost
Application Targeted eNewsletter - Primary Sponsor $1,500 Live Webinar $10,000
Application Targeted eNewsletter - Secondar Sponsor $1,000 Audio Webinar $2,500
European & India Lab eNewsletter - Primary Sponsor $1,500 On-Demand Video Webinar $3,000
European & India Lab eNewsletter - Secondary Sponsor $1,000 Product Brochure Video $6,500
Tradeshow Video $3,500
Online Display Advertising ‘ Cost
Video Microsite Custom quote
Leaderboard Advertisement $90 CPM
- Run of Site with Targeted URLs Commercial Video Custom quote
Leaderboard Advertisement - Run of Site $85 CPM 3D Animation Custom quote
Medium Rectangle Advertisement $85 CPM Demo/Training Video Custom quote
- Run of Site with Targeted URLs
Customer Profile/Testimonial Video Custom quote
Medium Rectangle Advertisement - Run of Site $80 CPM

Remarketing Program Custom quote Bus|ness Intel“gence

Cost

Conte nt & Natlve Adve rtISI ng Sales Enablement Solutions Custom Quote

Research Services (Surveys) Custom Quote

Editorial Article Sponsorship $3,500
Application Note Hosting (Annual) $1,000/ea
Exhibit Hall Preview $1,000
Video Hosting (Annual) $600/ea
Custom Content Marketing $5,000
eBooks $12,500
Laboratory Intelligence (Content Hub) Custom Quote
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Sales - United States

Matthew Gray McClosky
Sales Director
650.416.0510 | mmcclosky@labcompare.com

S. McCorvie Wham
Senior Account Executive
203.209.7299 | mwham@labcompare.com

Jack Apostolik
Senior Account Executive
650.243.5639 | japostolik@labcompare.com

Jenny Stevens
Senior Account Executive
619.385.1075 | jstevens@labcompare.com

Sales - International

Hilary Turnbull
hturnbull@comparenetworks.com
+44 (0)1875.825700

Emily Watson
ewatson@comparenetworks.com
+44 (0)1875.825700

Contact Information

Editorial

Christopher Cicinelli
Associate Editor
ccicinelli@labcompare.com

Robert L. Stevenson
Editor Emeritus
rlstevenson@comcast.net

Customer Success

Shiena Enerio
Customer Success Lead
senerio@comparenetworks.com

Andrew Scouten
Account Coordinator
ascouten@comparenetworks.com

Accounting

Tony Li
Accounts Receivable
tli@comparenetworks.com

A Division of CompareNetworks
395 Oyster Point Boulevard, Suite 300
South San Francisco, CA 94080

650.243.5600

twitter.com/labcompare
facebook.com/labcompare

labcompare
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