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Labcompare’s online market is expanding and so 
are our interactions with lab professionals globally.
With the continuing evolution online, reach and connect with more customers early in 
their buying journey.

• Wider Global Reach

 – Tailor your campaign to a large global audience, but also specific reach to select 
lab professionals in a particular application or research interest. 

• Diversification

 – Achieve a richer level of interaction as your targeted audience is choosing how 
they wish to receive and explore your solutions in this digital age (e.g. email, 
articles, videos, etc.); they are taking active initiative in seeking out your brand  
or product!

• Measurable Outcomes and ROI

 – Digital campaigns collect data and track results allowing you to see what is 
working and what isn’t in real-time; fine-tune and adapt your campaigns to 
achieve your goals.

With 90% of the buying decisions involving internet research1, the internet is 
drastically changing how scientists research and purchase products.

Market and Customer Trends

Marketing Channels Geared to ROI

• Lead generation

• Online advertising

• Email marketing

• Content Marketing

• Content Hubs

• Webinars

• Video

• Mobile advertising

Source: “The Technology Imperative: How Scientists Learn About & Acquire Appropriate R&D Tools and Services”; Martin Akel & Associates
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Labcompare’s Mission

To provide scientists and lab professionals with tools and resources to help 
them make more informed purchasing decisions.
Labcompare connects tool providers with an audience directly engaged in the buying process.  Enabling product discovery and 
technology education, side-by-side product comparisons, and quotations requests for manufacturers.

Our programs generate leads for sales teams and drive traffic to our partner sites.

Product Reviews
In-depth, unbiased 

product reviews

$

Articles
Comprehensive content 

on the latest technologies

Videos
Videos that 

foster learning

Email Alerts
Newsletters and 
partner updates 
delivered directly

Laboratory Intelligence 
Content Hubs

Dedicated microsites with various 
content targeted to key applications

Product Directory
Marketplace of instrumentation 

and lab products

Product Comparisons
Compare products 
side-by-side across 
key specifications

Quotation Requests
Contact information 

from ready-to-purchase 
lab professionals
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Labcompare Sale-Ready Audience

Labcompare’s 1 Million Annual Unique Visitors are Buyers  
that are Open to Learning About New Vendors and Products

99% 
Find it valuable to have the full range 
of Labcompare resources to use in 
the exploration/decision process

96% 
Take action to move forward in 

their buying journey based on their 
engagement with Labcompare

70% 
Are open to comparing options within 

specific product category and learning about 
alternative products and equipment

68% 
Are open to learning about vendors 

they may not have considered

Source: “The Technology Imperative: How Scientists Learn About & Acquire Appropriate R&D Tools and Services”; Martin Akel & Associates
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Labcompare attracts an audience that is actively involved in multiple 
disciplines that span the entire global laboratory marketplace.  
Turn our audience into your customers.

Demographics

Place of Employment

Position/Title

 Data Source: Labcompare July 2018 - July 2019

CLINICAL DIAGNOSTICS LAB

ACADEMIC RESEARCH

PRIVATE INDUSTRY

OTHER

BIOTECHNOLOGY/PHARMACEUTICAL

GOVERNMENT

MEDICAL/HOSPITAL 

982,871 
Unique 
Visitors

26%18%

30%

6%

5%

5%
OTHER
Including: 
Unspecified
Research Dir/ PI
QA/QC Dir/Mngr/Supv
R&D Dir/Mngr/Supv
Engineering Dir/Mngr/Supv

Technical Dir/Mngr/Supv
Office Admin
Physician (MD)
Clinical Diagnostics Professional
Safety Dir/Mngr/Supv
Point-of-Care Professional

ENGINEER

UNIVERSITY PROFESSOR/FACULTY

LABORATORY TECHNICIAN

LABORATORY DIRECTOR 
/MANAGER/SUPERVISOR RESEARCH SCIENTIST

36%

29%

14%
9%

8%

3%
2%

4%
3%

3%
PURCHASING DIR/MNGR/SUPV

PHYSICIAN/MEDICAL PROFESSIONAL
GRADUATE STUDENT
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Demographics

Global Audience

 Data Source: Labcompare July 2018 - July 2019

Purchase-Ready Audience
Labcompare’s marketplace generates super high quality leads converting to sales at 
a rate of 10%; best in the science industry!

Lead Purchase Timeframe
16%

13%

18%

24%

28%
IMMEDIATELY

WITHIN 1 MONTH

WITHIN 3 MONTHS

WITHIN 6 MONTHS

WITHIN 1 YEAR

Industry Leading B2B Site for Leads: 
Labcompare reaches the people in 
the industry you want to see your 
products and product applications.

NORTH AMERICA              EUROPE              ASIA & SOUTH EAST ASIA               REST OF WORLD (15%)

54%

11%

20%
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Audience Engagement

Labcompare attracts and engages an active audience of laboratory science 
professionals searching for the latest applications and new products, 
services, and technologies they need to purchase for their laboratory.

Labcompare Visitors Typically...

Spend 
6 minutes 

per visit

Visit 
2 Pages 
per visit

Conduct
over 340,000

product searches

Annual Engagement

1,281,684 
annual visits
á11.2%

2,156,612 
page views
á6.8%

Average Monthly Statistics

Over 13,700 
product leads

Over 179,000 page views
á12.3%

 Over 91,000 total visits
á17.4%

Opt-in Subscribers

Over 37,000 opt-in eBlast subscribers Over 48,000 eNewsletter subscribers

Data Sources:
Omniture Analytics: July 2018 - July 2019
Labcompare Lead Data: July 2018 - July 2019
Campaign Monitor July 2018
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Labcompare’s Growing Audience

Traffic Growth
Labcompare website traffic continues to see significant and consistent growth across Page Views, Visits, and Unique Visitors. A 
trusted online resource for lab professionals, Labcompare continues on the upswing in growth year over year.

At mid-year 2019, our measurements project a continued growth pattern, especially after the relaunch of the Labcompare website 
in June, which yielded 50% increase in visitors a month after the new website relaunch. 

Labcompare’s increasing traffic increases the number of potential  
customers you can reach! 

2018 2017 2016

PAGE VIEWS

2,0
94

,45
4

1,7
49

,68
4

1,3
47

,44
6

á20%

1,2
20

,60
4

95
7,3

94

66
8,3

29

VISITS

á27%

2018 2017 2016

98
2,8

71

79
9,7

59

56
4,0

45

UNIQUE VISITORS

2018 2017 2016

á23% 2018 2017 2016

56
8,4

38

52
0,7

91

46
3,6

39

á9%

PAGE VIEWS

á13%

2018 2017 2016

43
8,8

38

38
6,6

42

33
5,7

03

VISITS

2018 2017 2016

31
5,5

53

26
9,8

89

23
6,6

53

á17%

UNIQUE VISITORS

Labcompare’s website and digital offerings provide  
you with powerful tools to get your message across 
to the people you want to reach most.
This is a significant opportunity to capture valuable leads and sales from our increasing  
number of motivated buyers looking for products and solutions similar to yours! 

Take advantage and don’t miss out on this significant growth 
trend so you don’t lose brand and product awareness!
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Impact Each Stage of the Buying Journey

Labcompare  impacts users during all stages of the product adoption process 
from awareness to lead generation - something no other media brand can 
offer. Drive awareness through sales-ready lead generation.

The most comprehensive selection of marketing solutions available to 
customize, target, and capture the right audience for you and boost your ROI.

AWARENESS

EXPLORATION

EVALUATION

FINAL DECISION
PURCHASE

Application Notes

Technical Articles

Industry News

Print Advertising

Custom Content

Interactive 
Content Hubs

Content Marketing

eBooks

Infographics

Display Ads

eNewsletters

Email Blasts

Videos

Webinars

Product Directory

Featured Products

Product Reviews

Request a Quote

Clickthrough

LOW                                                                                                                            CONVERSION RATE                                                                                                                HIGH

Labcompare’s marketplace is continuing to generate superb high-quality 
quotation request leads converting to sales at a rate of 10%!
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Branding & Lead Generation Demand

Labcompare will help you best utilize our content and media channels  
to ensure you gain maximum exposure and response.
A multi-channel strategy is the right choice with Labcompare. Present your information using multiple types of media to educate, 
increase awareness, gain credibility, and land the sale!

Top Labcompare Content Used by Labcompare Audience1

Product Comparisons

95% 94%
89%

Searches in the  
product directory

Articles about technologies/
products

New and innovative product

80%
73% 71%

Technical articles and 
application notes

Videos that help bring 
products to life

70%

eNewsletters with updates 
on technologies/products

Testimonial
“Unlike print advertising, the ability to compare products at your fingertips, 
Labcompare provides quality driven leads direct to your email. Definitely a great 
return on your investment.”

John D. Peters, Assistant Marketing Director,
NuAire, Inc.

1“The Technology Imperative: How Scientists Learn About & Acquire Appropriate R&D Tools and Services”; Martin Akel & Associates
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Product Listings 

Sales-Ready Leads with 
Unparalleled ROI
The Labcompare product listings program places 
your company’s products in the Labcompare Product 
Directory, which is organized into easy-to-navigate 
and easy-to-read categories that enable users to 
quickly find and compare products side-by-side, with  
a view of all specifications and product information.

Features:
• Labcompare visitors are actively seeking products 

to purchase.  Qualified, sales-ready leads are 
generated when the user clicks on the “Get Quote” 
button.

• Leads can be delivered daily, as they are received, 
with full contact details and purchasing timeframe.

• Leads can also be delivered through API integration 
to your CRM.

• Click-based consumable listings receive supplier 
page links to product pages on your company 
website that generate sales-ready traffic

• Monthly summary reports include product page 
views and the number of leads generated.
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Labcompare’s Featured Products program ensures 
that our audience becomes aware of and engages 
with your most important products  at many 
touchpoints throughout their buying journey and 
can generate sales-ready leads.

Featured Products are a proven way to generate 
additional exposure for a new product launch or 
showcase existing products.

The program utilizes a wide range of Labcompare 
channels for maximum visibility.

Features:
• Sponsored product status (highlighted at the 

top of a category page) in Labcompare’s product 
directory for 12 months

• Rotation within Labcompare’s newly expanded 
homepage carousel for 3 months

• Up to five images or hosted videos can be 
included with product listing

• Inclusion in a dedicated Featured Product 
section for 12 months

• Inclusion in one related Labcompare article and 
one related Labcompare eNewsletter

Featured Product Listings
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eNewsletter Sponsorship

With over 48,000 unique subscribers, Labcompare’s 
eNewsletters are a great way to position your brand in front 
of a highly engaged, targeted audience.  Labcompare offers 
X different targeted eNewsletter topics to help pinpoint your 
audience.

Labcompare eNewsletter sponsorships offer an opportunity 
to promote a product, service, or content to newsletter 
subscribers.  

Features:
• Sponsorship is text-based to ensure high impact and 

engagement and includes a headline; up to 30 words of 
text, one image, and a click-through link.

• Multiple sponsorship positions available.

 – Primary Sponsorship Image (300x250 pixels)

 – Secondary Sponsorship Image (187x140 pixels)

• Reports sent one week after deployment including total 
sent, views, total clicks, and CTR.

14 Targeted eNewsletter Topics:

Cannabis 
Diagnostics

Environmental
Food-Beverage

Forensics
Life Science

Laboratory Instrumentation News
Materials Testing & Research

Microscopy
Petrochemicals
Pharmaceutical

Point of Care
Separation Science

Spectroscopy

*Subscriber numbers as of July 2019
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A permission-based marketing option, eBlasts are targeted 
email messages that provide a cost-effective and value-rich 
opportunity to promote your seminars, webinars, product 
demonstrations, and other news and events to a list targeted 
by recipient title, facility, area of work, discipline, geography, 
and more.

Labcompare’s audience is actively engaged in searching 
for laboratory products to purchase, providing you with an 
audience that has the authority to make purchasing decisions 
and budgets to buy.

• All of our subscribers are opt-in and have specified that 
they would like to receive messages from our partners. 
This makes our lists high-performing in terms of open rate 
and CTR.

• We offer the ability for you to target, as you can select from 
42 research interests. Enhanced targeting available for an 
additional fee.

• We offer expert support and optimization advice to ensure 
your eBlast receives the maximum possible open rates as 
well as CTR.

Features:
• In-depth targeting capabilities by research interest, 

geographic areas, and institution type.

• Free optimized email templates are available, should your 
resources be limited.

• Custom template design and translation services offered

• Report sent one week after deployment includes; 
Complete this form to request a quote total sent, clicks, 
total opens, CTR, and open rate

eBlasts

Select from these 16 research interests:

• Cannabis Testing  
and Analysis

• Chemistry

• Diagnostics

• Drug Discovery/ 
Clinical Trials

• Environmental

• Food-Beverage

• Forensics

• Life Science

• Mass Spectrometry

• Materials Testing  
& Research

• Optics Image  
Analysis/Microscopy

• Petrochemicals

• Pharmaceutical

• Point of Care

• Separation Science/
Chromatography

• Spectroscopy
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Display ads can lead to higher click-throughs, better 
branding, and increased interaction with your brand and 
its products.  Your online ads are well-positioned for high 
visibility on Labcompare. 

Display ads appear throughout Labcompare and are sold 
on an impression basis.

Targeting by geography and selected pages are available 
for an additional cost.

Features:
• Standard IAB sizes are offered:

 – Leaderboard (728 x 90 pixels)

 – Medium Rectangle (300 x 250 pixels)

 – Wide Skyscraper (160 × 600 pixels)

• Static image and HTML5 formats are  
all supported

• Initial load size up to 50kb max

• Total file size up to 10MB max

• Reports, generated upon completion of ad campaign, 
include number of impressions and number of clicks

Display Ads

LEADERBOARD

MEDIUM 
 RECTANGLE
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Remarketing Program

The Remarketing Program allows you to show 
display ads to Labcompare visitors across a vast 
network of internal sites as they browse on either 
desktop or mobile devices.

• Remarketing allows you to expand the  
reach of your display advertisements  
beyond the Labcompare site using the  
Google Ad Network

• Helps to increase awareness and engagement 
with your brand  

Features
• Minimum 25,000 impression per campaign

• Creative can be swapped once per month for 
campaigns running longer than a month

• Select from multiple ad sizes; maximum three 
sizes are included

• Monthly report with the following metrics is 
included: number of impressions and number  
of clicks
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Labcompare’s Lab Intelligence is a forward-thinking 
content hub that connects with readers in a targeted and 
interactive format.

By aggregating relevant content into an informational 
portal, Lab Intelligence Content Hubs helps scientists keep 
up with the latest technological advances and the newest 
discoveries that zero-in on topics of interest to those 
working in labs across industry, government and other 
organizations.

In addition to positioning your company as a thought leader, 
Lab Intelligence sponsorship provides extensive branding 
and lead generation opportunities throughout the 6-month 
and 12-month sponsorship periods. Maximize your 
company’s  sponsorship and content creation investment 
by associating your content  and products within the Lab 
Intelligence content hub.

Features:
• Exclusive sponsorship can run 6 or 12 months and 

offers prominent branding and recognition through an 
extensive promotional program.

• Contact info for all registrants and content downloads 
are shared with the sponsor.

• Two Native Advertising content placement slots are 
made available to the sponsor each month.

• Includes a dedicated Sponsor Showcase that includes 
related articles, videos, products, webinars, and 
application notes from the sponsor.

• Monthly reporting includes registration and content 
download leads, content engagement metrics, and 
opens/impressions and metrics from promotional 
efforts 

Lab Intelligence
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Content Marketing 

The Labcompare Content Marketing Lead Generation 
program helps support your marketing efforts by 
targeting your desired audience in the awareness 
phase. This effective tool will help you attract, acquire, 
and engage your audience by honing in on the issues 
that are important to them.

Content will be hosted on our site and marketed 
through our network to generate leads, which will 
result in profitable customer opportunities for 
nurturing your prospects in the buying journey.

Features:

• Editorial expertise and integrity

• Accomplished design team

• Effective campaign management

• Production and design of 2 pieces of gated content 
(e.g., comparison chart, timeline, infographic, list, 
fun facts, and more)

• Lead form registration

• Delivery of a minimum of 100 leads

• Marketing through our network—online, email, 
social media, and more
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Videos

Tradeshow Videos
Videos engage viewers and drive traffic. Educate prospects 
after the conference and throughout the year.

Product Brochure Videos
Product Brochure Videos are mini-commercials on your 
offerings that can be leveraged and multipurposed towards 
any marketing/sales needs. The video features a combination 
of compelling graphics, music, and audio narration.

Product Demos & Training
Demonstrate your products to prospects and customers 
through online videos. Sales and marketing can use them 
in presentations; scientists can view them independently 
throughout the year.

Customer Profiles & Testimonials
Customer Profile and Testimonial Videos showcase your 
products in action at a laboratory, or feature a customer 
discussing your product at a conference. These videos allow 
scientists to see how others have benefitted from purchasing 
your product.

Video Features:
• Production coordination

• HD camera/lighting package

• Script development/storyboarding 
with client

• Video editing, motion  
graphics, sound design

• Professional voiceover  
narration/recording

• Optimized for online  
and mobile devices

• 6-12 months hosting on  
global server network

• Featured on  Labcompare  
video pages

• Deliverables: .mov/.wmv/.mp4 
copies and HTML embed code

• Turnaround time six weeks 
from start of project 
including three rounds of 
changes

• Client owns the copyright

• Complete reporting 
of views, clicks, and 
downloads 

• Contact details of those 
who downloaded your 
poster, if gated option 
selected

• 3D Animation services 
available at an additional 
cost
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Webinars

On-Demand Webinars 
Filmed at Conferences
Turn your conference presentations into enduring 
online video content.  We film at major industry 
conferences. Converting your presentations to 
On-Demand Webinars allows scientists to view 
seminars and presentations online long after the 
conference ends.   

Live Webinars
Fully customizable, live web seminars may be used 
for customer training, educating potential buyers 
on your new products, hosting online classrooms, 
or continuing education events. Labcompare Live 
Webinars put you in front of a large audience 
without the travel costs. 

On-Demand Webinars
The interactive functionality of online webinars provides  
viewers with an in-depth look at a technology or process, and 
allows scientists to toggle to pages of interest, submit queries  
or to request a quote. These high-value, cost-effective  
presentations include:  

• Audio and/or video recording and editing up to 30 minutes

• Custom-branded webinar interface

• HTML5 format that is mobile compatible

• Interactive chapters and search tool

• Prominent call-to-action buttons for lead generation

• 12 months hosting on global server network

• Featured on Labcompare video pages

• Copyright owned by client

• Deliverables: final URL and HTML embed code for  
placement on webpages

• Turnaround time four weeks from start of project  
including three rounds of changes
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Custom Video Solutions

3D Animation
3D animation is the ideal format for delivering a visually rich, 
informative overview of your latest product. Take the viewer 
on a tour inside your product, spin your product 360°, or 
zoom in on a sample at the molecular level. Combining 3D 
animation with voiceovers and commentary from technology 
experts provides customers with a deep and detailed look at 
your technology’s benefits.

Viral Video Commercials
It’s a video that spreads like a virus, as the link is emailed 
from scientist to scientist. By creating highly entertaining 
videos aimed at your target audience, our viral videos help 
your products literally market themselves as viewers forward 
them to their colleagues and friends. By embedding the video 
on a page alongside more technical information about your 
product and a link to request a quote, viral campaigns deliver 
your product message and generate sales leads.

Microsite
A Microsite is a webpage designed to educate buyers on 
your new product or upcoming event through detailed 
information, interactive video, and an easy form where 
they can request more information. Fully customizable to 
meet any marketing needs, a Microsite will help you boost 
awareness, drive sales leads and registrations,  
and precisely measure ROI on your marketing spend.
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Research Services

Surveys
Leverage the breadth of Labcompare users worldwide. We can assist you with creating and deploying 
custom surveys to specifically meet your market research needs. 

• Survey creation and input into survey software

• Email blast design and deployment

• Prizes and prize administration

• Basic or custom reporting
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What Are Custom Mobile Applets:
• Our award-winning team can develop applets for 

iPhone/iPad/Android to your exact specifications.

• Examples include ROI calculators, product finders, 
product search tools, interactive training modules  
and presentations, and more

Why Invest in Custom 
Mobile Applets:
• Reach the ever expanding mobile market by  

creating an app.

Features:
• Complete creation of mobile applets

• Ongoing maintenance and updates to mobile applets

What Is imSMART:
• The Interactive Mobile Sales and Marketing Tool 

(imSMART) is a mobile content management 
system.

• imSMART is a tablet app and robust tracking 
system.

• Two versions are available — one for sales  
organizations and one to engage customers.

Why Invest in imSMART:
• To learn more about imSMART, please visit  

www.imsmartapp.com

Features:
• Template-driven library of product collateral  

easily accessible via tablet.

• Product collateral can include everything from 
PDFs and videos, to ROI calculators and  
interactive presentations.

• imSMART also provides complete tracking  
of app usage

Sales Enablement Solutions

http://www.imsmartapp.com
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Advertising Rates

Online Display Advertising Cost

Leaderboard Advertisement  
- Run of Site with Targeted URLs

$90 CPM

Leaderboard Advertisement - Run of Site $85 CPM 

Medium Rectangle Advertisement  
- Run of Site with Targeted URLs

$85 CPM

Medium Rectangle Advertisement - Run of Site $80 CPM

Remarketing Program Custom quote

Email Blast Cost

Custom Email Blast ($1,500 minimum drop) $0.40 per email

Multi-touch Email Blast $0.65 per email

Creative Services Custom Quote

eNewsletter Sponsorship Cost

Laboratory Instrumentation News - Primary Sponsor $2,500

Laboratory Instrumentation News - Secondary Sponsor $1,500

Application Targeted eNewsletter - Primary Sponsor $1,500

Application Targeted eNewsletter - Secondar Sponsor $1,000

European & India Lab eNewsletter - Primary Sponsor  $1,500

European & India Lab eNewsletter - Secondary Sponsor $1,000

Video Cost

Live Webinar $10,000

Audio Webinar $2,500

On-Demand Video Webinar $3,000

Product Brochure Video $6,500

Tradeshow Video $3,500

Video Microsite Custom quote

Commercial Video Custom quote

3D Animation Custom quote

Demo/Training Video Custom quote

Customer Profile/Testimonial Video Custom quote

Media Channels

Content & Native Advertising
 Cost

Editorial Article Sponsorship $3,500

Application Note Hosting (Annual) $1,000/ea

Exhibit Hall Preview $1,000

Video Hosting (Annual) $600/ea

Custom Content Marketing $5,000

eBooks $12,500

Laboratory Intelligence (Content Hub) Custom Quote

Content Creation Services

Product Listing Directory
 Cost

Featured Product Listing $1,750

Product Listing with Lead Generation Custom Quote

Pay Per Lead, Click, or Impression Custom Quote

Corporate Profile $1,500

Business Intelligence
 Cost

Sales Enablement Solutions Custom Quote

Research Services (Surveys) Custom Quote
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Sales  - United States
Matthew Gray McClosky 
Sales Director
650.416.0510   |  mmcclosky@labcompare.com

S. McCorvie Wham
Senior Account Executive
203.209.7299  |  mwham@labcompare.com

Jack Apostolik 
Senior Account Executive 
650.243.5639  |  japostolik@labcompare.com 

Jenny Stevens
Senior Account Executive 
619.385.1075  |  jstevens@labcompare.com

Sales  - International
Hilary Turnbull 
hturnbull@comparenetworks.com  
+44 (0)1875.825700

Emily Watson 
ewatson@comparenetworks.com  
+44 (0)1875.825700

Editorial
Christopher Cicinelli
Associate Editor
ccicinelli@labcompare.com

Robert L. Stevenson
Editor Emeritus  
rlstevenson@comcast.net

Customer Success
Shiena Enerio 
Customer Success Lead 
senerio@comparenetworks.com

Andrew Scouten 
Account Coordinator 
ascouten@comparenetworks.com

Accounting
Tony Li 
Accounts Receivable 
tli@comparenetworks.com

Contact Information

A Division of CompareNetworks 
395 Oyster Point Boulevard, Suite 300 

South San Francisco, CA 94080 
650.243.5600

twitter.com/labcompare
facebook.com/labcompare


